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Total home internet services
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Total internet services including mobile devices



Total volume of data downloaded during the June quarter 2014 (terabytes)
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Australians are using the internet more often and for 
more and more things.  

We’re used to rich online experiences and our churches 
as a whole have not adapted to this changing space.











Benchmarking exercise



Churchname Suburb WebsiteURL
Page load 

time 
(seconds)

Page size (kb)
Performance 
grade score 
(mb loaded 
per second)

Is it a 
responsive 
website?

A
Abbotsford Anglican Abbotsford www.abbotsfordanglican.org 1s 940ms 1.100 0.567 0

Site Technical Performance



10000000

20000000

30000000

40000000

June 2010 June 2011 June 2012 June 2013 June 2014

11,710,00011,980,00011,640,00011,230,000

10,710,000

19,290,00019,100,00018,560,00018,050,000

15,280,000

Total mobile services

Prepaid

Post Paid

31,000,00031,080,00030,200,00029,280,00025,990,000



Internet enabled mobile devices
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Internet enabled mobile devices
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Population with a mobile phone and no fixed-line telephone
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“Much has been said about the growth of mobile in 
the past few years. There’s only one data point 

that matters: your site needs to be 100% mobile.”  

- Mike Monteiro

“Your audience just doesn’t only check you out on 
a desktop in the office or at home. They check you 

out on mobiles [and] tablets. You may have a 
great design, but if your church website isn’t 

mobile friendly they will leave.”  

- Steve Fogg

What this means for websites



Responsive design

39%

61%

Only 98 (39%) out of 252 churches 
have a responsive website



Service times Clicks? Location Map Clicks? Sermons
Playable 

within 
website?

Clicks? Upcoming 
events / News Clicks? Staff details Clicks? Ministries Clicks? Contact form Clicks? Information 

score (?/9)
Average clicks 

to find 
information

1 2 1 1 2 1 0 2 1 2 0 NA 0 NA 1 2 6 2.00

Site Content



Service times

100%100% (249) of churches have their 
service times available on their site

Average number of clicks to get information 0



Location

96%

4%

96% (239) of churches have their location 
available on their site

69%

31%
69% (166) of those churches have a map 
available on their site

Average number of clicks to get information 1



Sermons

67%

33%
67% (167) of churches have sermons 
available on their site

68%

32%
68% (110) of those churches have sermons 
that are playable within the site

Average number of clicks to get information 1



Upcoming events

49% 51%
49% (123) of churches have information 
about upcoming events on their site

Average number of clicks to get information 1



Staff details

78%

22%

78% (194) of churches have 
information about staff on their site

Average number of clicks to get information 1



Ministries

81%

19%

81% (202) of churches have information 
about their ministries on their site

Average number of clicks to get information 1



Contact form

39%

61%

39% (98) of churches have a contact 
form on their site

Average number of clicks to get information 1



Content scores

6/9
Average information score

0.86
Average clicks to get 

information
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1/9 Minimum

2.0 Maximum

0.00 Minimum
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“Did you know that 50% (on average) of the visitors to your website will leave 
after seeing only one page? That metric, in web speak, is called the bounce rate. 

Almost every website experiences at least a 50% bounce rate. It’s normal. ”  

- Jonathan Malm

“But make sure you’re answering your guests’ questions first and foremost. Your regulars 
aren’t afraid to call the office to get more information. Your first-time guests are.  

Don’t make a guest guess about the information they need, and don’t make them 
guess where the information is. Make it simple and intuitive to find.”  

- Jonathan Malm

What this means for websites









Google rank 
for Church 

name

Google rank 
for churches 
in location

1 3

Site findability



1
Google rank for church name

2
Google rank for church location

6 Maximum

1 Minimum

32 Maximum

1 Minimum

Site findability

1 couldn’t be found

‘Suburb’ Anglican church ‘Suburb’ church
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Site findability



Facebook 
link?

Open 
facebook 

group/page?

Social media



Facebook 
link?

Open 
facebook 

group/page?

1 1

Social media



45%
55%

45% (113) of churches have a facebook link 
on their website

96%

4%

96% (110) of those churches have a public 
facebook page/group

Social media
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